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Preface

This is a Trainees’ Handbook that serves as the main educational material for the participants
in the 40-hour seminar on Skills in Resilient Sectors. It is also paired with an Educator Manual,
designed to assist the Educators of the seminar. Both are supported by an e-learning
platform, where the set of Manual and Handbook on Skills in Resilient Sectors is available for
download, as well as two additional sets, focusing on Sharing Economy and Social Economy
respectively. The e-learning platform is available at: https://elearning.youthshareproject.org .
All the above is a product of the collective effort of the partners in the YOUTHShare project: A
Place for Youth in Mediterranean EEA: Resilient and Sharing Economies for NEETs (Project No:
2017-1-345). This project is funded by the Active Youth call by the EEA and Norway Grants,
and it aims to reduce youth unemployment in coastal and island regions of the
Mediterranean EEA by advancing young NEETs skills in trans-locally resilient agri-food
production and the pertinent circular economies. By boosting the potential of those sectors,
through social entrepreneurship and sharing economy platforms, it aims to reduce economic
disparities in the target area.
YOUTHShare partners who collaborated in the preparation of this trilogy of Manuals and
Handbooks in resilient sectors, in social economy and in sharing economy are: the University
of the Aegean (GR), the Catholic University of Murcia (ESP), the Neapolis University Pafos
(CY), the Centre for the Advancement of Research and Development in Educational
Technology (CY) and the Network for Employment and Social Care (GR). All three Manuals
share a common structure. This structure was determined in a series of meetings and
discussions between the aforementioned partners, while the content of each Manual was
based on the findings of a respective Transnational Report, produced at an initial phase of the
YOUTHShare project, which was then re-adjusted and further enhanced by the responsible
editor(s) of each Manual.
We hope that this collaborative work will help other colleagues and educational institutions
around the globe to provide training in relation to basic concepts, methods and tools in
Resilient Sectors. Special thanks to all partners of the YOUTHShare project and, most of all, to
all authors who contributed to this collective volume. We gratefully acknowledge the
financial support of the EEA and Norway Grants.
The Editors
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EEA and Norway Grants

The production of the present Trainees’ Handbook would have been impossible without the
generous support of the EEA and Norway Grants Fund for Youth Employment.
The project “A Place for Youth in Mediterranean EEA: Social and Sharing Economy for
NEETs” (YOUTHShare) in the framework of which that Handbook has been developed, is
funded by Iceland, Liechtenstein and Norway through the EEA and Norway Grants Fund for
Youth Employment.
The EEA and Norway Grants represent the contribution of Iceland, Liechtenstein and Norway
towards a green, competitive and inclusive Europe. By focusing on the most disadvantaged
parts of Europe, where the Gross National Income (GNI) per inhabitant is less than 90% of the
European Union average, the EEA and Norway Grants aimt to reduce economic and social
disparities while strengthening the bilateral relations between the donor and Central,
Southern European and Baltic countries.
Since 1994, more than €6 billion have been donated by EEA and Norway Grants in fields
ranging from Research, Innovation, Education, Environment, Climate Change, Low Carbon
Economy, Good Governance, Fundamental Rights, Justice, Home Affairs, Civil Society, Culture,
Social Inclusion, Poverty Reduction and Youth Employment.
The Fund for Youth Employment, launched by EEA and Norway Grants in 2017 and supported
with €60 million, currently funds, alongside YOUTHShare, 26 projects, implemented by 200
institutions from 26 European countries. Target of the projects and the Fund itself is to
promote sustainable and quality youth employment in Europe; A much needed intervention
given that in 2018 approximately 15 million young people, aged 20-34, were Neither in
Employment, nor in Education and Training (NEET) in the EU-28 in 2018. The highest rates
across Europe are endemic in the focus countries of the YOUTHShare project with more than
a quarter of young people out of the labour market in some cases. The Fund, through the 26
large-scale projects aims, through innovation and transnational cooperation, to help directly
25000 young people to find jobs or create new ones and many millions indirectly by shifting
policy paradigm.
Training is a central field of intervention for the Fund for Youth Employment. New skills
acquisition is expected to support the integration of young NEETs in the labour market. The
YOUTHSHare project through the present Trainees’ Handbook shares that specific vision and
embarks on the mission of the EEA and Norway Grants Fund for Youth Employment.
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Dear participant in the seminar,

We welcome you to the 40-hour seminar on Skills in Resilient Sectors with this handbook, which
we hope will be a true companion throughout the seminar as well as afterwards, whenever you
feel the need to revisit the information included.
Specifically, we would like you to become familiar with the changing landscape of labour markets
and suggest adequate ways to gain access to it. Subsequently, you will be introduced to sectors
which have been found to present resilient economic performance to various shocks and threats,
such as the effects of the recent recession in most regions and localities of the European South, as
well as possible ways out of such situations. Namely, the educational material that you have in
hand focuses on the rapidly emerging sector of circular economy, as well as that of short-term
rental tourism and suggests possible applications that encompass them both. Based on the
practical and applied knowledge that this course has to offer, we aspire to help you develop the
tools that will allow you to understand and, more importantly, create resilience. It is exactly those
skills and tools that will assist you in order to create viable employment opportunities for yourself
and others in resilient sectors and activities.

In order to make this handbook as user friendly as possible, it is organised in 10 Sessions. Each
session is focused on a certain topic and will be developed in a 3-hour class.
a.

In the first three sessions we will assist you in developing skills that are important in order
to navigate through the contemporary landscape of labour. Entering the labour market
today, the job seeker is required to understand how employment has changed over the
past years, adjust to the new environment and make use of tools that enhance his/her
employability.

b.

The next four sessions aim to explore the emerging productive and spatial realities of the
circular economy. As a sustainable alternative to the traditional ‘linear’ economy, the
circular economy offers both environmental benefits and a growing market of economic
opportunities.

c.

The last two sessions aim to develop skills that are essential to enter the resilient sector of
tourism and especially the expanding fields of agritourism and short term rentals, through
agri-food products, local recipes and other relevant services.

For each of the above sessions, we have included a selection of readings that cover the most
important theoretical and practical aspects of the session. In case you do not know or if you feel
ambiguous about certain terms used in those texts, you may look them up in the Glossary section,
which is found at the end of the handbook. Also, in each session you may find all the slides of the
pertinent presentation. In that way you can keep notes during the seminar, or revisit the content
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whenever you feel like it. Last but not least, each session ends with a multiple choice test, where
you can test your new skills!
Don't forget to visit our e-learning platform, in which you can download this Trainees’ Handbook,
or use it online. There, you may also find additional educational material and assessment tools.

11
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“Striking dressmakers take a break in a diner.” (© Kheel Center)

Module 1
Introduction to labour markets and new forms of employment

SESSION 1
Basics of Wage Labour and Labour Markets

By Michalis Poulimas & Dimitra Glenti

KEYWORDS: Human Labour, Wage Labour, Market, Commodity, Labour Power, Labour
Market, Sectors of Employment, Skill level
READING MATERIAL
TOPIC 1: Human labour in the past and present


The importance of labour in shaping human societies: brief theoretical
clarifications and historical data
Suggested for Εxperienced Users (click here to access it)

Labour is a conscious effort of human beings, who aim to produce useful
products or provide equally useful services through interaction with the
material world that surrounds them. In modern societies we tend to identify
labour with wage labour. It is a fact that wage labor is the form that has slowly
but gradually prevailed over all other forms of 'conscious labour provision' since
the advent of capitalism in the mid-18th century, and especially during the 20th
century. But historically other forms of labour have been dominant; these do
not simply survive to this day, but are an important part of the total paid human
toil in certain areas or activities.


Work and Labor: History of the Concept
Suggested for Εxperienced Users (click here to access it)

Labour, more precisely wage labour, a dominant form in social–economic
relationships in today's societies, has not always enjoyed such pre-eminence. In
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the Middle Ages, when idleness was the privilege of the aristocracy, labour was
synonymous with poverty and social devaluation. Without reviewing the whole
history of work, it is important to underline the contradictory heritage that
characterises the notion in the nineteenth century. On the one hand, work was
associated with the idea of alienation. This association finds its origins in the
Greek conception of slavery, the function of which was to satisfy the vital needs
of reproduction of the human species. It was further developed by Marx's
critique of wage labour, a modern form of alienation through work. On the
other hand, work is associated with accomplishment and self-expression. This
opposite aspect, based on the Protestant formalisation of an occupation as a
vocation, drawing on the conception of work as the essence of man,
considerably contributed to the ideology of the welfare state. This tension
between alienation and liberation was to leave a long term mark on the concept
of labour, and it still runs through theoretical debates in the social sciences to
this day.
TOPIC 2: Structural parts of the labour market


Labor Market
Suggested for Beginners (click here to access it)

The labour market, also known as the job market, refers to the supply and
demand for labour in which employees provide the supply and employers the
demand. It is a major component of any economy and is intricately tied in with
markets for capital, goods and services. At the macroeconomic level, supply and
demand are influenced by domestic and international market dynamics, as well
as factors such as immigration, the age of the population and education levels.
Relevant indices include unemployment, productivity, participation rates, total
income and gross domestic product (GDP). At the microeconomic level,
individual firms interact with employees, hiring them, firing them, and raising or
cutting wages and hours. The relationship between supply and demand
influences the hours the employee works and compensation she receives in
wages, salary and benefits.


What are Wages? How are they Determined?
Suggested for Beginners (click here to access it)

This important text by Karl Marx vividly explains what labour power is and how
it is sold as a commodity in the capitalist labour market. If several workmen
were to be asked: "How much do you get paid?", they might give different
responses depending on the different branches of industry in which they are
employed. Both the compensation and the tasks required of them may vary; e.
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g. weaving a yard of linen or setting a page of type. Despite the variety of their
statements, they would all agree upon one point: that wages are the amount of
money the capitalist pays for a certain period of work or for a certain amount of
work. Consequently, it appears that labour is sold by the labourer to the
capitalist through the use of money. However, this is merely an illusion. What
they actually sell to the capitalist for money is their labour power. Therefore
labour power is a commodity just like any other. Labour power is measured by
the clock, while a physical commodity, like sugar, is measured by the scales. The
exchange value of a commodity estimated in money is called its price. “Wages”
therefore are just a special name for the price of labour power; this peculiar
commodity, which has no other repository than human flesh and blood. To
summarise, labour power is a commodity sold to the capitalist by the wageworker, in order to earn the means for survival.
TOPIC 3: Sectors of economic activity and employment sectors


The three main sectors of economic activity
Suggested for Beginners (click here to access it)

The three-sector model, which was developed in economics during the 30s and
40s, divides economies into three sectors of activity: extraction of raw
materials, manufacturing, and services. These three sectors are respectively
referred to as primary, secondary and tertiary. According to this model, the
main focus of an economy's activity progresses from the primary, through the
secondary and finally to the tertiary sector as the economy gradually develops.
Countries in an early state of development have a low per capita income and
the main part of their production is based on the primary sector. Countries in a
more advanced state of development, with a medium national income,
generate their income mostly in the secondary sector. In highly developed
countries with a high income, the tertiary sector dominates the total output of
the economy.


Job Sectors
Suggested for Beginners (click here to access it)

What are job sectors? Job sectors are areas of the economy which include
occupations related to each other in some way. While these sectors may be
linked within a larger field, each sector requires a workforce with distinct skills
and specialities. It’s important to do your research before deciding which sector
you plan to enter, particularly because entering a new sector is often nerveracking. As a new and inexperienced entry in a sector, you are likely to face a
handful of challenges. These challenges can include:
□

Unfamiliarity with technical jargon and the sector’s specialised vocabulary
15
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□

Lack of confidence in professional abilities

□

Uncertainty about position expectations and requirements

Experience is the key to overcoming these challenges, and it is sure to give you
a few advantages over those new to a sector. By gaining experience, you:
□

Understand the logistics of the sector, as well as your role within the sector

□

Have a higher chance of climbing the career ladder

□

Demonstrate your abilities to excel at your position

OTHER USEFUL SOURCES
□

Skills Panorama/Future jobs (click here to access it)

□

European Training Foundation (ETF) (click here to access it)

□

Eurostat (click here to access it)

NOTES
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Multiple choice test
Question 1: Which is the dominant type of labour in the capitalist era?
a. Wage labour
b. Forced labour
c. Voluntary labour
d. Community labour
Question 2: What does labour power refer to?
a. The exchange of labour for a wage
b. The supply and demand for labour
c. The human capacity to carry out certain work tasks
d. The product of human labour
Question 3: What is the object of transaction in labour markets?
a. Products
b. Goods
c. Labour power
d. All the above
Question 4: Who provides the demand in a labour market?
a. The employees
b. The employers (owners of capital)
c. The state
d. All the above
Question 5: Who provides the supply in a labour market?
a. The employees
b. The employers
c. The state
d. None of the above
Question 6: Which of the concepts/ groups below is not a structural part of labour
markets?
a. The employers
b. The employees
c. Labour laws and agreements
d. The material world
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Question 7: Which is the largest sector of employment in Europe today?
a. Agriculture
b. Industry
c. Services
d. None of the above
Question 8: What type of labour does a carpenter do according to his skills?
a. Unskilled labour
b. Semi-skilled labour
c. Skilled labour
d. Professional labour
Question 9: What differentiates a profession from other occupations?
a. It requires long-lasting education
b. It is governed by a professional body
c. It includes ethical codes
d. All the above
Question 10: Which of the occupations below is not a profession?
a. Sales manager
b. Teacher
c. Lawyer
d. Civil engineer

© woodleywonderworks
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SESSION 2
Flexible Labour and New Forms of Employment

By Michalis Poulimas & Dimitra Glenti

KEYWORDS: Standard Employment, Non-Standard Employment, Labour Market
Flexibility, Employee Sharing, Job Sharing, Interim Management, Casual Work, VoucherBased Work, Portfolio Work, Crowd Employment, Collaborative Employment,
Employment Contract
READING MATERIAL
TOPIC 1: Standard and non-standard employment


Non-Standard Employment around the world
Suggested for Εxperienced Users (click here to access it)

The report analyses the incidence and trends of Non-Standard Employment
globally and explores the reasons behind this phenomenon, including changes
in the world of work brought about by globalisation and social change, shifting
organisational practices among companies, and changes and gaps in the
regulation of work. It also includes a series of policy recommendations.


Part-time work
Suggested for Beginners (click here to access it)

A part-time worker is someone who works fewer hours than a full-time worker.
There's no specific number of hours that makes someone full or part-time, but a
full-time worker will usually work 35 hours or more a week. The reasons for
working part-time vary from individual to individual. It may be that you want to
have a different work-life balance, or you may have caring responsibilities. If
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you're interested in changing your working patterns you might find it useful to
read about flexible working and work-life balance. Working part time can be a
good way of balancing your work and your personal commitments. If you work
part-time, you have the right to be treated fairly in comparison to your full-time
colleagues.


Helping the gig economy work better for gig workers
Suggested for Beginners (click here to access it)

The gig economy has received enormous public attention over the past few
years. But how can workers in the platform economy have their interests
represented and bargain for better pay and working conditions.

TOPIC 2: Why flexible labour?


Labour Market Flexibility
Suggested for Beginners (click here to access it)

This article explains what labour market flexibility is, how it works, which factors
affect it, and what the cases for and against it are. Labour market flexibility is an
important part of the labour market. It allows companies to make certain
decisions about changing their labour force as a response to fluctuations in the
market and to help boost production. Organisations can make modifications to
their labour pool based on certain factors such as employee hiring and firing,
compensation and benefits, and working hours and conditions. Companies do
not have carte blanche, however, to implement a flexible labour market
because of laws and policies that protect employees and the labour pool.


Advantages and Disadvantages of Flexible Labour Markets
Suggested for Beginners & Experienced Users (click here to access it)

This article explores some advantages and disadvantages that the flexibilisation
of labour markets present. Flexible labour markets involve as little government
regulation as possible. They imply that wages and conditions are determined by
market forces and not governments or trade unions. They present the following
features:

30

□

Easier to hire and fire workers

□

Limited, if any, regulations

□

Downward pressure on wages

□

Greater variety of job contracts, e.g. temporary, part-time, on demand.

SESSION 2: Flexible Labour and New Forms of Employment

TOPIC 3: New Forms of Employment in Europe


Overview of new forms of employment 2018 update. Working conditions
Suggested for Experienced Users (click here to access it)

Social and economic developments, such as the need for increased flexibility by
both employers and workers, the greater use of advanced information and
communications technology (ICT) and the greater importance of particular
business activities and occupations are resulting in the emergence of new forms
of employment. However, the understanding of what ‘new forms of
employment’ means differs between Member States. What is ‘new’ in one
country may be well-established in another or may not exist in a third. In its
research on new forms of employment, Eurofound (2015) aimed to map
emerging labour market trends by adopting an approach based on a national
perspective, taking into account those forms of employment that are
considered ‘new’ in the national context, irrespective of their status in other
countries.
OTHER USEFUL SOURCES
□

ILO (click here to access it)

□

Eurofound (click here to access it)
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Multiple choice test
Question 1: What does standard employment include?
a. Full-time employment
b. A wage
c. An indefinite duration contract
d. All the above
Question 2: When was the standard form of employment consolidated?
a. In the 19th century
b. In the past decade
c. After World War II
d. In the 1970s
Question 3: Which of the following could be a part of a non-standard form of
employment/ agreement?
a. Work at the employee’s residence
b. Part-time employment
c. Alternation between working and non-working periods
d. All the above
Question 4: Why was flexible labour introduced?
a. Labour costs associated with standard employment were too high
b. It was a demand of trade unions
c. It was imposed by governments
d. All the above
Question 5: What does job sharing refer to?
a. Many employers for one employee
b. The employer calls the employee whenever there is work to be delivered
c. Two part-time jobs are combined for the same position
d. None of the above
Question 6: Which is not a new form of employment?
a. Casual work
b. Interim management
c. Portfolio work
d. Full-time indefinite duration employment
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Question 7: What does not refer to collaborative employment?
a. Co-operating small enterprises
b. Co-working freelancers
c. Sharing platforms
d. Co-operatives
Question 8: What is not part of an ICT-based mobile job?
a. Working on a flexible time-schedule
b. Working on the go
c. Working at your desk in the company’s headquarters
d. Working from a home office
Question 9: Which statement is wrong? An employment contract should be in
accordance with:
a. EU regulation of labour rights
b. National labour laws
c. Labour markets demands
d. The minimum wage standards
Question 10: Which of the following is not mentioned in an employment contract?
a. Duration of Employment
b. Workplace and Schedule
c. Employee responsibilities
d. Employee’s race and religious beliefs

© woodleywonderworks
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SESSION 3
(Re)entering the labour market

By Michalis Poulimas & Dimitra Glenti

KEYWORDS: Visible Labour Market, Hidden Labour Market, Volunteering, Internship,
Networking, Curriculum Vitae/Cv/Resume, Cover Letter, Job Interview
READING MATERIAL
TOPIC 1: Job Search Methods


Job search methods
Suggested for Beginners (click here to access it)

Searching for a job is a long process and takes effort. It can take months before
you are able to find a job that matches your specific requirements. Patience is
the key while you do your job search. However, there are some methods and
tips that can really help you speed up the process of searching and finding a job.
You can read more about these methods in the present article. No specific job
strategy will work for every applicant so be flexible and be persistent.


9 Different Ways to Find a New Job
Suggested for Beginners (click here to access it)

The old days of finding a job right out of school and sticking with it until
retirement are certainly in the past. In these modern times, people have
become more adept at locating new job opportunities. SImilarly, some of the
more traditional tactics have started to fade in popularity. No longer are people
looking primarily at the newspaper want-ads to find their dream jobs. Job
seekers are becoming more creative and utilising new strategies in moving their

43

MODULE 1

Introduction to labour markets and new forms of employment

careers forward. In this article you may read more on new and more effective
ways to look for a job.


Top 10 Strategies for a Successful Job Search
Suggested for Beginners (click here to access it)

Job searching isn't just about applying for jobs and hoping to get called for an
interview anymore. Few people are able to simply put in an application, get an
interview, and land a job in today's competitive, network-driven job market. The
most successful job seekers utilise a variety of strategies to help them stand out
from the crowd, from establishing a social media presence to targeting
companies. Try these job search strategies to expedite your search, find
connections who can lend a hand, get your resume noticed, and ace your
interviews so you get job offers.
TOPIC 2: Principles of writing a good CV


Europass Curriculum Vitae Writing Tips
Suggested for Beginners (click here to access it)

As the European Union has grown, more and more standards are being
implemented by the European Parliament in order to increase the quality of life
and to bring it to a level where the citizens collectively living and working in the
EU will all enjoy equal rights. When you apply for a position inside any of the
member states of the EU, whether you are studying or simply trying to gain
experience, one of the most important issues is to be able to make your
expertise and capabilities clearly understood to your potential employer.
TOPIC 3: The interview


What is an Interview
Suggested for Beginners (click here to access it)

A job interview is a conversation which occurs between a potential employer
and a job applicant. During the job interview, the employer has the opportunity
to appraise the applicant's qualifications, appearance and general fitness for the
job opening. In parallel the applicant tries to learn more about the position, to
appraise the employer and to find out if his/her needs and interests will be met.
Think of the interview as a conversation between two people where each
person is trying to learn more about the other. The interview process is a twoway street. You are traveling toward a goal—the right job, and the employer is
traveling toward a goal—the right hire.
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Job Interview Questions, Answers, and Tips to Prepare
Suggested for Beginners (click here to access it)

Do you have a job interview coming up? Are you prepared? The best way to get
ready for an interview is to take the time to review the most common interview
questions you are likely to be asked, along with examples of the best answers.
Knowing what you're going to say can eliminate a lot of interview stress.


The Best Outfits for Job Interviews
Suggested for Beginners (click here to access it)

What's the best outfit to wear to a job interview? Your options will vary
depending on the type of job and company with which you have the interview.
You always want to dress to make the best impression, but the outfit you
choose depends on whether you have an interview at a company with a formal
dress code, a casual startup, or for an informal summer job or internship. Here's
information on how to dress for an interview, including advice on what, and
what not, to wear, how to impress a prospective employer, business vs.
business casual attire, and general tips on dressing for success.
OTHER USEFUL SOURCES
□

Europass (click here to access it)

□

LinkedIn (click here to access it)

□

Facebook Jobs (click here to access it)

□

Resume Genius - Online resume Builder (click here to access it)
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Multiple choice test
Question 1: Which part of the job market occupies a bigger share?
a. The visible job market
b. The hidden job market
c. The digital job market
d. None of the above
Question 2: One can gain access to the hidden job market through…
a. Networking
b. Directly contacting employers
c. Directly applying for a job at desired companies
d. All the above
Question 3: Which social media platform is designed to link employers and employees?
a. Facebook
b. Twitter
c. LinkedIn
d. Instagram
Question 4: Volunteering provides opportunities…
a. to gain valuable experience and skills.
b. to meet new people in a field.
c. to eventually get hired by the organisation.
d. All the above
Question 5: Networking is the most successful way of finding a job, because...
a. the majority of jobs are never advertised.
b. it enhances your social skills.
c. you can only find a job if you are introduced by a friend.
d. employers look for workers with a vast social network.
Question 6: Which is not a basic part of a CV?
a. Employment History
b. Personal Information
c. Education
d. Hobbies
Question 7: When writing your resume, you should…
a. Expand as much as possible
b. Be brief
c. Use cliches
d. Inflate your work experience
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Question 8: If you have limited or no work experience, you should
a. not write a CV at all.
b. invent something for your CV.
c. highlight your education, training or volunteering.
d. not apply for a job.
Question 9: If you have an interview coming up, it’s a good idea to…
a. just relax and improvise.
b. do some research on the company.
c. wear what you normally wear every day.
d. have a couple of drinks the night before.
Question 10: During the interview, you should not…
a. ask questions.
b. pause to think about a response.
c. maintain eye contact with the interview.
d. ask about the salary.

© woodleywonderworks
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SESSION 4
Introduction to Circular Economy

By Michalis Poulimas & Dimitra Glenti

KEYWORDS: Linear Economy, Circular Economy, Finite And Renewable Resources, Green
Products, Take-Make-Dispose Model, Cradle To Cradle, Biological Materials, Technical
Materials, Biochemical Feedstock, Cascading, Composting, Biogas, Soil Restoration,
Maintenance,
Reuse/Redistribute,
Refurbishment/Remanufacture,
Recycling/
Downcycling/Upcycling
READING MATERIAL
TOPIC 1: Traditional linear economy and finite resources


The World is only 9% Circular
Suggested for Beginners & Experienced Users (click here to access it)

With over 90% of the raw materials used globally not cycled back into the
economy, our planet is left with a massive strain on its natural resources and
climate that urgently needs to be relieved. What has got us where we are
today, in every sense, is the linear economy. Over decades, even centuries,
since the boom of the Industrial Revolution, it has delivered tremendous living
standards, wealth and comfortable lives to some people, in some parts of the
world, at certain times. It has done so, though, at a high cost. That cost
continues to be extracted from the planet and many of the people on it, with
neither the gain nor pain distributed equally. Embedded deep within the “TakeMake-Waste” tradition of the linear economy lies a toxic cocktail of negative
consequences, ranging from social inequality, to depletion of natural resources,
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environmental pollution and worsening of the risks and effects of climate
change.


Linear Economy Versus Circular Economy: A Comparative and Analyzer Study
for Optimization of Economy for Sustainability
Suggested for Advanced Users (click here to access it)

Upon visiting the existing literature on the subject of linear vs. circular
economy, this paper finds that the blueprint of the current economy is hardly
sustainable. The intrinsic mechanics of the linear economy, by relying on the
wasteful take – make – dispose flow, is detrimental to the environment, cannot
supply the growing populace of our planet with essential services and it
naturally leads to strained portability. Elements of a plausible solution to the
challenges have been around for decades, although they have only recently
been compiled into the concept of circular economy. The core ideas of Circular
Economy are elimination of waste by design, respect for the social, economic
and natural environment, and resource-conscious business conduct. Built on
the foundation of these principles, the circular economy has demonstrated
capacity to deliver tangible benefits and viability in order to address the
economic, environmental and social challenges of our days.

TOPIC 2: What is the circular economy?


What is the circular economy?
Suggested for Experienced Users (click here to access it)

The circular economy completes the picture of what is required to tackle the
climate crisis. It offers an approach that is not only powered by renewable
energy, but also transforms the way products are designed and used. This paper
sets out that while moving to renewables can address 55% of global greenhouse
gas emissions, to achieve United Nations climate goals it is imperative to tackle
the remaining 45%. Concentrating on five key areas (cement, plastics, steel,
aluminium, and food) Completing the Picture: How the Circular Economy
Tackles Climate Change illustrates how designing out waste, keeping materials
in use, and regenerating farmland can reduce these emissions by 9.3 billion
tonnes. That is equivalent to eliminating current emissions from all forms of
transport globally. The paper demonstrates how businesses, financial
institutions, and policy makers can build a thriving and resilient economy while
playing an essential role in reaching climate targets.
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TOPIC 3: Cradle to cradle


Cradle to Cradle. Innovation, quality and good design
Suggested for Beginners & Experienced Users (click here to access it)

Cradle to Cradle is a design concept that was developed in the 1990s by
scientists in Hamburg. It stands for innovation and quality, as well as good
design, and describes the safe and potentially infinite use of materials in cycles.
It is a design concept inspired by nature, in which products are created
according to the principles of an ideal circular economy. This differentiates
Cradle to Cradle from conventional recycling. It is about eco-effectiveness and
goes beyond conventional sustainability tools and approaches, which primarily
show the negative influence of humans on the environment. Cradle to Cradle
implementation creates equal economic, social and ecological benefits, since it
offers companies the opportunity to present their products as no longer just for
sale, but as available for use. After the use of the product, the materials are
taken back as part of a reprocessing system and therefore remain in circulation.
Companies may become less dependent on price fluctuations in raw materials
markets. The economy of the whole value creation cycle is improved: the value
chain is viewed from raw materials to the remanufacture of the product.

TOPIC 4: The butterfly diagram: technical nutrients


EU Strategy for Plastics in the Circular Economy
Suggested for Beginners & Experienced Users (click here to access it)

Plastic is an important and ubiquitous material in our economy and daily lives. It
has multiple functions that help tackle a number of the challenges facing our
society. Light and innovative materials in cars or planes save fuel and cut CO2
emissions. High-performance insulation materials help us save on energy bills.
In packaging, plastics help ensure food safety and reduce food waste. Combined
with 3D printing, biocompatible plastic materials can save human lives by
enabling medical innovation. However, too often the way plastics are currently
produced, used and discarded fails to capture the economic benefits of a more
'circular' approach and harms the environment. There is an urgent need to
tackle the environmental problems that today cast a long shadow over the
production, use and consumption of plastics. The million tonnes of plastic litter
that end up in the oceans every year are one of the most visible and alarming
signs of these problems, causing growing public concern.


Putting theory into practice: Circular Economy Business Models in the EU
Suggested for Beginners & Experienced Users (click here to access it)

The policy brief discusses Circular Economy Business Models (CBM), gives
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several examples and considers the challenges and solutions facing
policymakers. It makes a number of recommendations to regions to speed up
the development of CBMs ‒ something this brief argues regions are in a good
position to do ‒ and shares several good practices from Interreg Europe
projects. It also briefly sketches EU policies in this area and offers some practical
funding and networking tips.
OTHER USEFUL SOURCES
□

Zero Waste Europe (click here to access it)

□

Ellen Macarthur Foundation (click here to access it)

□

Circularity Gap Report (click here to access it)

□

Circle Economy (click here to access it)
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Multiple choice test
Question 1: How can the linear economy process be described?
a. Take-make-use-dispose.
b. Rethink-make-recycle.
c. Recover-use-reuse.
d. Redesign-use-repair.
Question 2: Why is the traditional model unsustainable?
a. Waste is harming the environment.
b. Global population is rising.
c. We are running out of resources.
d. All the above.
Question 3: What led industrial nations to the linear model?
a. Cheap labour and expensive material resources.
b. Expensive labour and cheap material resources.
c. Cheap labour and material resources.
d. Expensive labour and material resources.
Question 4: What is the percentage of materials that are being recycled in Europe?
a. 90%
b. 30%
c. 9%
d. 1%
Question 5: What do natural processes look like?
a. Linear.
b. Triangular.
c. Circular.
d. They don’t follow a pattern.
Question 6: What is the role of recycling in the circular economy?
a. It’s all about recycling.
b. It has no part in the circular economy.
c. It plays a major role.
d. It’s complementary to reusing, sharing and repairing.
Question 7: What are the benefits of a circular economy?
a. It is eco-friendly.
b. It is based on renewable resources.
c. It creates new employment prospects.
d. All the above.
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Question 8: Which sector of the economy will be dominant once the circular economy
prevails?
a. Agriculture.
b. Industry.
c. Services.
d. Mining.
Question 9: What does “cradle to cradle” refer to?
a. A new design philosophy.
b. A concept where all materials are “nutrients”.
c. Categorising materials into Biological and Technical.
d. All the above.
Question 10: What does refurbishment refer to?
a. The product returns to good working condition by replacing or repairing
components.
b. The product is disassembled and materials are recovered and fed back into the
process.
c. Keeping a product in good condition without changing user.
d. The product is used by a new user for the same purpose and in its original form
following minimal maintenance.

© woodleywonderworks
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Implementations of Circular Economy

By Michalis Poulimas & Dimitra Glenti

KEYWORDS: Closed Loops, Business Processes,
Remarketing, Business Value, Business Model

Acquisitioning,

Reprocessing,

READING MATERIAL
TOPIC 1: Business processes for closed loops


Open-Loop vs Closed-Loop Recycling
Suggested for Beginners & Experienced Users (click here to access it)

Now, more than ever, it’s important that businesses and consumers recycle
manufactured goods due to ever increasing populations and dwindling
resources. There are two main types of recycling processes —open-loop
recycling and closed-loop recycling—that differ in the overall sustainability of
the supply chain of the raw materials processed so it is important to be aware
of both. Open-loop recycling is a recycling process that postpones disposal
through converting manufactured goods into both new raw materials (which can
be used as production inputs) and waste products. Closed-loop recycling, on the
other hand, is a recycling process through which a manufactured good is recycled
back into itself or a similar product without significant degradation or waste.


The Role of Business in the Circular Economy Markets, Processes and Enabling
Policies.
Suggested for Experienced Users (click here to access it)
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Europe’s 2015 decision to adopt a Circular Economy Package marks a milestone
towards a modern conception of economic growth fit for the 21st century. It
has started to change the debate and link the social, economic and
environmental agenda at points where irreconcilable choices have dominated in
the past. However, the question of whether circular thinking will transform the
European industrial landscape, shift consumer behaviour and trigger the aspired
wave of technological and business model innovation remains to be answered.
The circular economy will only fulfil the high hopes if businesses start to
embrace it strategically and operationally, if governments start establishing a
consistent set of rules, and if both start to co-ordinate and work efficiently
together.
TOPIC 2: Creating value


Accelerating The Transition To The Circular Economy: Improving access to
finance for circular economy projects
Suggested for Experienced Users (click here to access it)

This report aims to help speed up the transition from a linear to a circular
economy by improving the conditions for financing circular economy projects.
For this, the report presents recommendations to three main stakeholder
groups: 1. financial institutions; 2. project promoters; 3. policy makers. Each
recommendation is presented in response to a general or specific problem that
has been identified. It describes the actions that need to be taken, the main
actors responsible for or capable of implementing the action, the role of EU
policy makers and the expected impact of the actions. “Annex I: How to get
circular economy markets to work?” explains why it is necessary to move from a
linear to a circular economy. The annex presents seven incentives that influence
behaviour and decisions. When aligned, these incentives can help make the
circular business approach the preferred one. The executive summary and the
conclusions give a concise overview of all the recommendations presented in
the report and emphasise the importance of incentives to overcome barriers in
the transition to a circular economy.
TOPIC 3: Business models


Implementation of Circular Economy Business Models by Small and MediumSized Enterprises
Suggested for Experienced Users (click here to access it)

The ‘circular economy’ is gaining momentum as a concept in both academic and
policy circles, and circular business models have been linked to significant
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economic benefits. This paper identifies barriers and enablers to adopting
circular economy business practices, and presents key messages for policymakers. It draws on input from a literature review, on discussions held in the
context of the GreenEcoNet project and on an analysis of two SME circular
business models.
TOPIC 4: Case studies in circular economy


Reuse – Rethinking Packaging
Suggested for Experienced Users (click here to access it)

Converting 20% of plastic packaging into reuse models is a USD 10 billion
business opportunity that benefits customers and represents a crucial element
in the quest to eliminate plastic waste and pollution. This new release from the
New Plastics Economy team provides a framework to understand reuse models
by identifying six major benefits of reuse, and mapping 69 reuse examples.
Based on an evaluation of more than 100 initiatives, and interviews with over
50 experts, it aims to inspire and help structure thinking. Reuse - Rethinking
Packaging provides a basic description of how different reuse models work as
well as typical implementation challenges. It is not intended to be a detailed
how-to implementation guide. The focus of this initial work is on packaging
solutions in business-to-consumer (B2C) applications. While there certainly are
many reuse opportunities in business-to-business (B2B) applications, these are
generally better understood and adopted at scale already.
OTHER USEFUL SOURCES
□

What can I do within my business? (click here to access it)

□

Food and the circular economy (click here to access it)

□

Fashion and the circular economy (click here to access it)

□

3 ways companies can start embracing the circular economy (click here to
access it)

77

MODULE 2

SLIDE 1

SLIDE 2

SLIDE 3

78

Setting up an enterprise in the circular economy

SESSION 5: Implementations of Circular Economy

SLIDE 4

SLIDE 5

SLIDE 6

79

MODULE 2

SLIDE 7

SLIDE 8

SLIDE 9

80

Setting up an enterprise in the circular economy

SESSION 5: Implementations of Circular Economy

SLIDE 10

SLIDE 11

SLIDE 12

81

MODULE 2

SLIDE 13

SLIDE 14

SLIDE 15

82

Setting up an enterprise in the circular economy

SESSION 5: Implementations of Circular Economy

SLIDE 16

SLIDE 16

SLIDE 18

83

MODULE 2

SLIDE 19

SLIDE 20

SLIDE 21

84

Setting up an enterprise in the circular economy

SESSION 5: Implementations of Circular Economy

NOTES

85

MODULE 2

Setting up an enterprise in the circular economy

Multiple choice test
Question 1: What does acquisition refer to?
a. Refurbishing used products or materials at a reasonable price.
b. Collecting the right volumes of products or materials of the right quality at a
reasonable price.
c. Identifying markets that want to buy the reprocessed products or materials
d. Expansion of the market share.
Question 2: How can we create a closed loop process?
a. Through acquisition of a product or material
b. Through reprocessing the product
c. Through remarketing the reprocessed product
d. Combining the above
Question 3: What is the main advantage, from an environmental perspective, of a useoriented or result-oriented model, as compared to a product-oriented business model?
a. Services in combination with products can provide higher profits than products
alone.
b. Offering services in combination with products will increase customer value and
expand the customer base.
c. Offering services in combination with products is a way to add value without using
more raw materials.
d. All the above
Question 4: What does environmental value for a business refer to?
a. Reducing its environmental footprint
b. Launching a green line of products
c. Securing customer loyalty
d. Communicating the environmental benefits of its products
Question 5: Which of the answers below is not an information value for a business in the
circular economy?
a. Observing a product’s patterns of use
b. Observing the wear and tear of a product
c. Having enough feedback to redesign a more customer friendly product
d. Obtaining information on how other similar businesses work
Question 6: Which is not a business value of closed loop processes?
a. Customer value
b. Sourcing value
c. Production chain value
d. Environmental value
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Question 7: On what business model is a taxi company based?
a. A use-oriented
b. A result-oriented
c. A product-oriented
d. None of the above.
Question 8: Can a washing machine be part of a circular economy?
a. Yes, if it is designed to last.
b. Yes, since its parts are recyclable.
c. Yes, if you rent it as a service.
d. All the above.
Question 9: What percentage of the energy that you put into a car is actually used to
move the person?
a. 1%
b. 90%
c. 10%
d. 50%
Question 10: Which business model is the least suited to a circular economy?
a. The performance model
b. The access model
c. The product-oriented model
d. All can work equally well

© woodleywonderworks
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By Athanasios Kizos & Aikaterini Klonari

KEYWORDS: Recycle, Upcycle, Reuse, Waste Hierarchy, Organic products, Food waste,
Start-up business, Upcycling business

READING MATERIAL
TOPIC 1: What is Upcycling and what is Recycling?


Designing with Waste
Suggested for Beginners & Experienced Users (click here to access it)

Concern about the over-use of irreplaceable resources increases as the global
population increases. A global divide between and within societies results in
many communities living in extreme poverty. These communities are
consequently forced to create many wares from waste materials, broken, and
abandoned objects. Where survival needs predominate, basic objects are being
produced from the waste of others. The need to create items from waste is
setting an unexpected and ingenious example to more prosperous societies and
one can see the emergence of a global community of designers and other
enthusiastic advocates who point to the significance of such vernacular
innovation. The development and increasing visibility of a generation of designers
that is embracing the need to upcycle is addressed here. The aim is to demonstrate
how ingenuity, circumstance, and the guiding hand of design can work together to
change perceptions of the value of both materials and making practices.
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(C)upcycling
Suggested for Begineers (click here to access it)

This work shows how individuals use corporate or brand resources as raw
material in their own creative endeavors. It is used independently of the brand
intent or of the object’s primary purpose. Once used in its initial purpose, the
capsule is intended to be thrown away. Disposal will hopefully occur in a
sustainable way, i.e. through the institutional recycling loop. Yet the physical
and aesthetic nature of the capsule remains and questions the meaning of a
beautiful object produced in order to be thrown away. Either as a tribute to a
brand or to individual creativity, repurposing of recognizable branded products
can be interpreted in many ways, from appropriation of the symbolic meaning
of the brand to resistance. Detached from their utilitarian meaning, brand
leftovers are seen in their simple aesthetic formal value, and at the same time
turned into popular consumer culture .
TOPIC 2: Recycling Vs Reusing


Reduce, Reuse, Recycle…or Rethink
Suggested for Beginners (click here to access it)

Since Earth Day in 1970, schoolchildren have heard the mantra―reduce, reuse,
recycle, as the solution for the growing problem of consumer waste. One could
argue that the slogan has worked remarkably well. In the US, according to the
Environmental Protection Agency, the average consumer generated 2.7 pounds
of trash each day in 1960—and 2.5 pounds of that went straight to the landfill.
Over the next 20 years, per capita waste generation grew 37 percent, to 3.7
pounds per person, but thanks to increased recycling and energy recovery
techniques, discards to landfills increased only 29 percent, to 3.2 pounds, and,
more importantly, hit a peak. From 1980 to 2000, US landfill discards actually
decreased by 19 percent, even though waste generation continued to grow, to
4.7 pounds per person per day. Over the last decade, the reduce and reuse
parts of the slogan have shown signs of catching on, as per capita waste
generation has declined to 4.5 pounds per day, and the volume going into US
landfills is now less on a per capita basis than it was 50 years ago. Europe has, if
anything, made even more progress.


The Politics of Recycling vs. Reusing
Suggested for Beginners (click here to access it)

It’s a common and seemingly simple mistake and is just one of a myriad of daily
examples, where reuse is called recycling. Yet it is extremely important to
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differentiate between the two for political and environmental reasons. In this
article there is a clear description for these two different processes as well as
the results for environmental impact from each action.

TOPIC 3: Upcycling organic products


Recycling, recovering and preventing "food waste": Competing solutions for
food systems sustainability in the United States and France
Suggested for Experienced Users (click here to access it)

This paper examines how recent mobilisations impact the way surplus food is
actually managed with respect to sustainable production and consumption. An
analysis of multiple stakeholders' interests and motives complements a growing
literature on food waste prevention and management focused on technical
evaluations of “solutions. ”Recent frameworks on food surplus and waste
establish one hierarchy of preferable categories of solutions: first, prevention
(reducing surplus at the source), then recovery (reusing for human
consumption) and finally recycling (feeding animals, creating energy or
compost). Drawing on a distinction between “weak” and “strong” sustainability,
this paper argues that “strong” prevention based on holistic changes in the food
system is the most sustainable solution to food surplus and waste. It suggests
that academics focus on strong food surplus prevention, but also that advocates
encourage government and corporate actors to differentiate between weak and
strong actions to diffuse strong sustainability across organizations and
countries.

TOPIC 4: Factors that influence setting up an upcycling business


Factors Influencing Upcycling for UK Makers
Suggested for Experienced Users (click here to access it)

Changing consumer behaviour can reduce environmental impacts. Upcycling is
one of the understudied yet promising, environmentally sustainable behaviours
that has the potential to contribute to the reduction of waste and greenhouse
gas emissions. This paper addresses this knowledge gap by exploring factors
influencing upcycling for UK makers. The research results revealed key
determinants of upcycling as attitude, intention, and subjective norm, and
demographic characteristics of people. The paper further discusses the
theoretical and practical implications of the study.
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Organising for the circular economy. A workbook for developing Circular
Business Models
Suggested for Experienced Users (click here to access it)

Attention for the circular economy is increasing, in the public as well as the
private sector, both in the Netherlands and across wider Europe. The circular
economy has the potential to contribute to the larger challenges of our time,
such as the energy transition and combating climate change. In 2016-2017 a
nationwide study was conducted to assess the current status of the CE in the
Netherlands. This research showed that the practical translation of the CE
concept to the business community lagged behind the measured interest in the
concept. This workbook is based on the presumption that the CE will only
become reality in the business community if it can lead to a business model,
because business models are the foundational component of companies and lie
at the heart of value creation. A Circular Business Model (CBM) shows how
various parties close a cycle together with the aim of value creation. The
purpose of this book is to assist the reader in the development of their own
business model; a model that leads to a new value proposition or that shows
how to alter a currently existing proposition.

OTHER USEFUL SOURCES
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□

Reuse vs. Recycle (click here to access it)

□

Creative educator: lessons; Upcycle (click here to access it)

□

Directive 2008/98/EC on waste (Waste Framework Directive) (click here to
access it)

□

United States Environmental Protection Agency: reduce, reuse, recycle (click
here to access it)

□

Green empowerment project: what is upcycling and how is it different from
recycling (click here to access it)

□

4 Smart ways to Recycle Food Waste (click here to access it)

□

Upcycle, the start-up that turns biowaste into food (click here to access it)
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Multiple choice test
Question 1: In recycling…
a. We use the same products again.
b. We turn an item into raw materials which can be used again, usually for a
completely new product.
c. We do not need any energy.
d. We throw everything away.
Question 2: When a product is upcycled...
a. It is used as it was.
b. It is not used again.
c. It is converted into something of higher value and/or quality.
d. Is made into new material via a mechanical or chemical process.
Question 3: Upcycling and recycling are:
a. The same thing, the product is turned into raw material.
b. The same thing, all is thrown away.
c. Different, because they use different chemical processes.
d. Different, in terms of the value or quality of the resulting product.
Question 4: When a product is reused...
a. It is used as it is, without treatment.
b. It is broken down into raw materials and used again.
c. It is thrown away.
d. It is recycled.
Question 5: Reuse and recycling are...
a. The same, the product is used again.
b. The same, everything is thrown away.
c. Different, recycling involves breaking down the item into raw materials.
d. Different, recycling involves using the product as it is.
Question 6: Should we reuse, recycle or upcycle?
a. None, they are all the same anyway.
b. It depends on the product; each process is suited to different products.
c. None, throw everything away.
d. Everything at the same time for every product.

102

SESSION 6: How to set up your Upcycling idea/ activity

Question 7: In the Waste Hierarchy
a. The most preferable choice is to dispose of waste.
b. The most preferable choice is to treat waste.
c. The most preferable choice is to avoid and reduce waste.
d. The least preferable choice is to avoid and reduce waste.
Question 8: In the Waste Hierarchy, upcycling...
a. Is not there at all.
b. Is more preferable than reuse.
c. Is more preferable than prevention.
d. Is more preferable than disposal.
Question 9: Should we reuse organic waste?
a. 1. No, it can’t be used again.
b. 2. No, it is not good for the environment.
c. 3. Yes, it is a very good choice.
d. 4. No, it is useless.
Question 10: Can I set up a new business in organic upcycling?
a. No, there is no point in it.
b. No, there is no interest in organic waste.
c. No, it is not good for the environment.
d. Yes, it can work, especially around cities.

© woodleywonderworks
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SESSION 7
How to use agricultural and gardening waste for
composting

By Athanasios Kizos & Aikaterini Klonari

KEYWORDS: Peri-urban area, Organic waste, Agricultural plant waste, Gardening plant
waste, Compost, Biomass, Humus, Compost heap, Windrow composting
READING MATERIAL


Peri-Urbanisation in Europe
Suggested for Beginners & Experienced Users (click here to access it)

The peri-urban area – the space around urban areas which merges into the rural
landscape – is growing across Europe. The peri-urban is a zone of innovation,
knowledge based and globalized enterprise. It is also the place which attracts
new types of housing, transport infrastructure and multifunctional agriculture,
with a diverse range of recreation sites and ecosystem services. Urban
development, by far the most rapidly expanding land use type in Europe, puts
peri-urban areas under particular pressure: the growth of built development in
peri-urban areas is likely to be up to four times as fast as in urban areas. The
risk is urban sprawl, with its many societal and environmental problems. A more
balanced and sustainable pattern of development needs a better policy focus,
not only on peri-urban areas, but on the wider rural-urban region which
surrounds them. A more integrated EU level policy and funding system can
enable and encourage integrated development at the local, regional and
national levels. This synthesis report, based on new research from the EU
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Integrated Project PLUREL, quantifies the trends, risks and opportunities for peri
-urban areas, sets out new concepts for urban- rural linkages, and provides
recommendations for targeted policies for rural-urban regions across Europe.


What is Organics Recycling?
Suggested for Beginners & Experienced Users (click here to access it)

Organic recycling is the recycling of organic material- anything that was once
alive- into compost, a special soil amendment. Composting happens naturally
and requires very little energy input. Organics recycling plays a key role in
keeping valuable materials out of landfills.


FARMER´S COMPOST HANDBOOK Experiences in Latin America
Suggested for Beginners & Experienced Users (click here to access it)

Τhe aim of this paper is to disseminate suitable technologies to develop a
healthy and safe product for use as fertilizer in family orchards. The manual
presents the vision of FAO regarding agriculture: Sustainable Intensification of
Agricultural Production, with higher production in the same land surface while
conserving resources, reducing negative impact on the environment and
enhancing the natural capital and the provision of ecosystem services. The
sections present: 1) details of important parameters to be measured to
determine the quality and safety of the finished material and out-lines the
benefits of compost in its different uses, 2) practical examples that allow the
reader to understand how a composting system is implemented in the field, 3)
the production and use of compost tea and vermicompost and 4) examples of
production or use of compost compiled in different countries of Latin America,
that guide the reader to adjust his/her own process or verify field use.


The Do's and Don'ts of Composting
Suggested for Beginners & Experienced Users (click here to access it)

In this article the author gives some information about dos and don’ts to follow
when starting and maintaining a compost pile. A compost pile is not just an
organic trash heap. There are certain things that should be done to make it an
effective tool to produce usable compost in a relatively short period of time.
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OTHER USEFUL SOURCES
□

Peri Urban areas (click here to access it)

□

Organic waste (click here to access it)

□

What is organics recycling? (click here to access it)

□

Recycling urban organic waste in agriculture: a case study in peri-urban areas
around Paris (click here to access it)

□

Composting: How to make nutrient-rich, garden 'gold' in the composter that will
help your garden thrive (click here to access it)

□

Sustainable Organic Composting For Your Farm (click here to access it)

□

What is a Compost Heap? (click here to access it)

□

Urban food waste solutions from farm-to-fork: A conference for advancing
sustainable urban systems (SUS) research networks (click here to access it)

□

VERMICULTURE BASICS & Vermicompost (click here to access it)
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Multiple choice tests
Question 1: Organic waste in peri-urban areas is related to:
a. Gardening.
b. Urban agriculture.
c. Conventional agriculture.
d. All the above.
Question 2: Which of the below is not an agricultural plant waste?
a. Old plants and weeds.
b. Branches and leaves.
c. Grass, prunings.
d. Bags, manure.
Question 3: Composting is a method in which...
a. organic matter present in agricultural waste is decomposed through a biochemical
process.
b. all waste materials can be recycled.
c. after a few months humus is produced, exclusively from food scraps.
d. only straw or similar carbon-rich materials are used.
Question 4: Waste can be decomposed by
a. Ponds system
b. Vermiculture decomposition
c. Anaerobic decomposition
d. All the above
Question 5: The steps to build a compost heap are:
a. Prepare compost area, Pile the materials, Cover compost heap.
b. Prepare compost area, Gather materials, Cover compost heap.
c. Prepare compost area, Gather materials, Pile the materials, Water compost heap,
Cover compost heap.
d. Gather materials, Pile the materials, Water compost heap, Cover compost heap.
Question 6: Open windrow composting is only suitable for:
a. Catering and animal waste.
b. Garden waste.
c. All agricultural products.
d. Food scraps and weeds.
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Question 7: You can't compost:
a. Dairy and bakery products.
b. Tea bags, coffee grounds, old herbs and spices.
c. Grass cutting and pond plants.
d. Small amounts of shredded paper and eggshells.
Question 8: Which of the following is the most appropriate for producing large volumes
of compost:
a. Composting bins.
b. Open windrows.
c. Shallow pits.
d. Wooden boxes.
Question 9: The decomposition process is not aided by:
a. Fungi and earthworms.
b. Water and proper aeration.
c. Heat, carbon dioxide and ammonium.
d. Chopping the material into small pieces.

Question 10: A compost heap should be:
a. At least one metre square and one metre high.
b. Enclosed with brick or timber and covered.
c. Accessible at the front.
d. All the above.

© woodleywonderworks
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Compost marketing and promotion

By Athanasios Kizos, Aikaterini Klonari & Dimitra Glenty

KEYWORDS: Soil amendment, Biodiversity, Resilience of soils, Organic waste, Marketing,
Variable costs, Fixed Costs, Profit margin, Compost Promotion

READING MATERIAL


The benefits of using compost for mitigating climate change
Suggested for Experienced Users (click here to access it)

Facilitating the diversion of organics from landfill has been a primary concern of
all government jurisdictions. On the one hand, organic material is responsible
for methane generation from landfills but the application of products processed
from recycled organics to soil results in a range of important environmental
benefits. These environmental benefits include improved soil health, water
savings, improved crop productivity, reduced need for synthetic fertiliser and
biocidal products, reduced water and wind erosion, improved tilth and, as this
literature review demonstrates, enhanced capacity to mitigate climate change
by 'locking up' or sequestering carbon in soils, reducing harmful emissions and
reducing agricultural energy use.


How good is your compost?
Suggested for Begineers (click here to access it)

Compost is defined as a brown crumbly mass in which no original waste plant or
animal material is distinguishable (i.e. you cannot tell which bit was the banana
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skin). Even if your compost looks good, at one extreme, compost can be
harmful to plants, at the other, it is nature's best growing medium. Not all
compost is the same and you need to know what you have before spreading it
on your garden, let alone selling it. It is hard for an amature composter to do
detailed testing. This article outlines some simple guides that should help you
ensure your compost is good. It also includes a summary of answers a
composter might get from a range of experts.


How growers can assess compost quality?
Suggested for Beginners (click here to access it)

This text provides readers with some general guidelines to compost quality
assessment. For the grower it is essential to choose the appropriate compost
for the target application. A farmer can already acquire useful information
about the compost quality using his own senses. Chemical analyses and biotests
complete the information and allow the grower to evaluate and choose the
right compost. A good relationship between compost producer and compost
user is key to the successful implementation of compost in farming systems.


Handbook for compost marketing
Suggested for Beginners (click here to access it)

One of the main considerations in many composting facilities or composting
projects is how the compost produced is going to be managed. In some cases,
this is not considered in the economic balance of the facility. There is a general
belief that no one will want the compost or there is a lack of knowledge
regarding which properties the output must fulfil to truly become “compost”.
However, there are also many examples of facilities that not only treat organic
waste, but also transform waste into valuable product/s that are
commercialized and sold, even when waste is located hundreds kilometres
away. The difference is a mix of circumstances of each facility, in addition to a
balance between knowledge of the process and the materials, long-term
strategy and marketing techniques. This handbook simulates information, ideas
and hints to those small-size composting facilities that are just starting out or
are at the initial project stage and need to define how they will manage the
produced compost.


Product pricing. In Marketing Compost A Guide for Compost Producers in Low
and Middle-Income Countries.
Suggested for Beginners & Experienced Users (click here to access it)

Product pricing is a core issue facing all companies. A business needs to
coordinate pricing decisions with product development, production,
distribution, and promotion. Therefore, much of the information collected for
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other marketing aspects will contribute to pricing decisions. Covering costs is
essential for a self-sustained business, so product price is partly dependent on
production costs. However, many producers will add a profit margin to cover
further investments or for technological improvements. The size of this margin
is limited by the prices of competing products and by customers’ willingness
and ability to pay. Prices can be calculated in a number of ways, each focusing
on different factors, such as perceived value or cost of competing products. The
most basic method is based on compost production costs and profit. Other
approaches are described in some of the further literature and guidance listed
at the end of the chapter.
OTHER USEFUL SOURCES
□

Organic waste (click here to access it)

□

Benefits of Compost and Mulch Use (click here to access it)

□

Compost Marketing: Strategies for Success (click here to access it)
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Multiple choice test
Question 1: Which is not a benefit of using compost?
a. It contributes to mitigating climate change.
b. It helps build soil resilience and biodiversity.
c. It is cheaper than synthetic fertilisers.
d. It enhances long-term agricultural production.
Question 2: You can tell if a compost is of high quality by...
a. Its smell.
b. Its visible foreign matter.
c. Its colour.
d. All the above.
Question 3: Which of the sources below can give a better quality compost?
a. Landfill mining.
b. Vegetable market waste.
c. Agricultural waste.
d. Household waste.
Question 4: Which is not a criterion for assessing the quality of the compost?
a. Environmental impact.
b. Chemical properties.
c. Physical properties.
d. Price.
Question 5: Marketing does not involve…
a. Promotion.
b. Pricing.
c. Customer service.
d. Investment capital.
Question 6: If you want to set up a composting enterprise, you need to:
a. Know the regulations about compost.
b. Have a business plan.
c. Have a marketing plan.
d. All the above.
Question 7: Which of the following is not a compost value market?
a. Vineyards.
b. Road constructions.
c. Organic agriculture.
d. Landscapers.
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Question 8: Part of a composting company’s fixed cost is:
a. Regular labour.
b. Seasonal labour.
c. Energy consumption.
d. All the above.
Question 9: Packaging is an opportunity to communicate...
a. Contact details.
b. Nutrient value.
c. Your environmentally friendly image.
d. All the above.
Question 10: An important thing to remember when marketing compost is that:
a. A great margin of profit is essential.
b. Your price needs to be lower than that of the competitors.
c. Customer satisfaction is crucial.
d. You need to invest in it only once!

© woodleywonderworks
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Agritourism products and services

By Athanasios Kizos & Aikaterini Klonari

KEYWORDS: Tourism, Agritourism / agrotourism, Rural tourism, Classification of rural
and agri-tourism products and services

READING MATERIAL


Accessible Tourism – Definition and Context
Suggested for Beginners & Experienced Users (click here to access it)

This text establishes some theoretical foundations and discusses the barriers to
accessibility that can be found in tourism-related activities. It describes the wide
range of beneficiaries of accessible tourism, highlighting the emergence of
“senior tourists”, whose tourism activity is similar or even greater than that of
other population segments, and whose needs and demands require accessibility
measures. It also provides a breakdown of the economic impact of accessibility
on tourism and a set of statistical data backing up the fact that accessibility, in
addition to being a right, is also a highly significant business opportunity in
quantitative terms.


European Union Tourism Trends
Suggested for Experienced users (click here to access it)

Europe is the most visited tourism region in the world, and within it the
European Union (EU) welcomes just under half of total international arrivals.
Yet, as a result of rising tourism in many fast-growing economies, Europe is
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gradually losing market share in global tourism. This publication charts
international tourism trends in the EU up to 2017, including trends in arrivals
and receipts, mode of transport, accommodation establishments and source
markets, as well as individual destinations. It also shows that in the coming
decades there is still a substantial potential for further tourism growth and
continued positive economic impact in the EU.


Methodological Notes to the Tourism Statistics Database
Suggested for Experienced users (click here to access it)

The United Nations recognizes the World Tourism Organization (UNWTO) as the
appropriate organization to collect, analyse, publish, standardise and improve
the statistics of tourism and to promote the integration of these statistics within
the sphere of the United Nations’ system. Pursuant of this mandate, the
UNWTO Statistics Department collects tourism statistics and disseminates them
through two publications: the Compendium of Tourism Statistics and the
Yearbook of Tourism Statistics. The Yearbook of Tourism Statistics 2019 Edition
presents inbound tourism data for 197 countries and territories, broken down
by country of origin. It is the 71st edition in a series initiated in 1949. It
constitutes, together with the Compendium of Tourism Statistics, the World
Tourism Organization’s (UNWTO) main dataset and publications on annual
tourism statistics, both under the responsibility of the Statistics Department.
The Yearbook contains data on total arrivals and overnight stays of international
inbound tourism, broken down by country of origin for both arrivals and
overnight stays.


The conceptual framework for tourism statistics
Suggested for Experienced users (click here to access it)

The International Recommendations for Tourism Statistics 2008 provides a
comprehensive methodological framework for collection and compilation of
tourism statistics in all countries irrespective of the level of development of
their statistical systems. The IRTS 2008 provides the main concepts, definitions
and classifications for the measurement of tourism in a standard way across
countries. The core of these concepts and definitions are included in
Understanding Tourism: Basic Glossary.


The New Rural Paradigm. Policies and Governance
Suggested for Experienced Users (click here to access it)

Rapid change in the international economy – globalisation, improved
communications and reduced transportation costs, changing trade patterns for
commodities, and the emergence of important non-farm activities in rural
regions – confront rural regions with some obvious threats but also with
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significant opportunities. Against this background, policy makers increasingly
recognise that traditional sectoral policies need to be upgraded and, in some
cases, phased out and substituted with more appropriate instruments.
Particular concerns are raised by the modest positive impact that agricultural
subsidies have on general economic performance even in the most farming
dependent communities. Indeed, with farm families relying increasingly on offfarm employment, the economic success of rural communities will depend on
the development of new economic engines.
In this context, OECD governments are showing increasing interest in a more
place-based approach to rural policy that emphasises investments rather than
subsidies and that is able to integrate different sectoral policies and improve the
coherence and effectiveness of public expenditure in rural areas.


Geographic differentiation of agritourism activities in Poland vs. cultural and
natural attractiveness of destinations at district level
Suggested for Experienced Users (click here to access it)

One of the trends in today’s tourism sector is the development of
environmentally-friendly tourism activities which rely on natural resources of
cultural heritage and on biodiversity. This is definitely the case for agritourism, a
form of rural tourism. The purpose of this paper is to identify the development
aspects of Polish agritourism with particular emphasis on natural and cultural
attractiveness. To demonstrate the relationship between agritourism activities
of Polish farms and the cultural and natural attractiveness, the Hellwig’s
synthetic development indicator was used. As shown by research, the cultural
and natural attractiveness of a destination is an important exogenous
development factor. Another finding was that the intensified efforts undertaken
by the farmers to access EU funds were not focused on areas with valuable
natural or cultural resources and an untapped agritourism potential; instead,
they were oriented at regions dominated by semi-subsistence or family farms.
For a large part of farmers, the new form of support is about to become a
source of additional incomes.


Impacts of agritourism on local development.
Suggested for Experienced Users (click here to access it)

Tourism is an activity encompassing economy, society and nature. Besides mass
tourism, many different forms of tourism activities and products have
developed and are gaining ground in terms of demand. Debates on the
definition of such typically small scale activities have brought forward a number
of different types, including ‘agrotourism’, ‘agritourism’ and ‘rural tourism’. This
paper contributes to the conceptual analysis of agritourism with a focus on its
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effects on local development. After a brief historical sketch of agritourism
development, the effects on local development found in the literature are
presented. Then, a typology of different forms of agritourism is discussed,
including aspects of supply and demand, the scale of operation of the
enterprises and networks of enterprises related to agritourism. Finally, we
explore the case of small islands, a special type of space, and their local
development with these types of ‘alternative’ tourism activities alongside
‘conventional’ tourism. The conceptual framework that results suggests the
need for a case and area specific mapping of type, scale and network of
enterprises in order to determine impacts and provide important information
for managing and planning agritourism, especially on islands.


Agritourism and local development: Evidence from two case studies in Greece
Suggested for Beginners & Experienced Users (click here to access it)

This paper attempts to fill a gap in the international literature by assessing the
impacts of agritourism at local level combining different aspects. The primary
data were obtained through personal in‐depth interviews with the use of semi‐
structured questionnaires. Two destinations in Greece were selected due to
their diverse characteristics: an island, Lesvos, and a continental locality,
Plastiras Lake. Findings suggest that the differences can be summarized in
structure: of agritourism supply; scale: by providing their owners with additional
income in pluriactive farm households; and networks: affected by their different
geographic characteristics, but are not reflected in the overall results of local
development.
OTHER USEFUL SOURCES
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□

Eurostat (click here to access it)

□

United Nations World Tourism Organization (click here to access it)

□

Checklist: Types of Agritourism Activities (click here to access it)

□

What is Agritourism? (click here to access it)
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Multiple choice tests
Question 1: What is Agritourism?
a. Travel for pilgrimage.
b. Traveling to and staying for activities related to agricultural production in rural
areas.
c. Traveling to and staying in places for relaxation and pleasure.
d. Travel for the purpose of receiving medical care.
Question 2: Which of the following can NOT be included in agritourism activities?
a. The local tailor’s business.
b. Farm or ranch work experience.
c. Farm vacation with activities and meals.
d. Catering services.
Question 3: Indicate the link between rural tourism and agritourism:
a. There is no link.
b. They are both socio-economic activities carried out in resorts and cities.
c. They are related to agricultural plants.
d. Both attract visitors to the countryside.
Question 4: Which of the following could NOT be an agritourism destination?
a. Athens.
b. Tuscany.
c. Menorca.
d. Lesvos.
Question 5: Which of the activities below could be part of agritourism?
a. Farm work experience.
b. Harvest and food festivals.
c. Winery tours and tastings.
d. All the above.
Question 6: Which of the below is a possible negative impact of agritourism on an area?
a. It can help the local economy.
b. It can increase prices of food and other products.
c. It increases the quality of life in the community.
d. It can stimulate job creation.
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Question 7: Which of the following can be considered an agritourism business?
a. Α winery on your farm which accommodates wine tastings for guests for a day or
over a weekend.
b. Selling all of your produce to a wholesaler.
c. Inviting friends for the Halloween pumpkin.
d. Hosting special events such as weddings, family reunions, meetings, etc.
Question 8: Which of the following is NOT a benefit of αgritourism?
a. It provides additional income.
b. It provides an opportunity to have an active role in community activities.
c. It adds workload to family members.
d. It improves rural infrastructure, facilities and services.
Question 9: Which of the following is NOT a food-based agritourism activity?
a. Microbrewery visits.
b. Bird-watching and wildlife viewing.
c. Winery tours and tastings.
d. Seeing and feeding farm animals.
Question 10: Which of the following is a positive economic impact of agritourism
activities in an area?
a. Loss of spiritual and cultural sense due to excessive global commercialisation of
products.
b. Generates supply of foreign exchange.
c. Justifies environmental protection.
d. Provides opportunities for additional education on value of nature-based tourism.

© woodleywonderworks
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Local products and catering services for short
term rental units

By Athanasios Kizos & Aikaterini Klonari

KEYWORDS: Sharing Economy, Sharing Economy Tourism, Airbnb, Rural (agri) catering
business, Local products and services, Entrepreneurship

READING MATERIAL


Unlocking the sharing economy An independent review
Suggested for Beginners & Experienced Users (click here to access it)

The sharing economy is an exciting new area of the economy. Digital innovation
is creating entirely new ways to do business. These new services are unlocking a
new generation of microentrepreneurs – people who are making money from
the assets and skills they already own, from renting out a spare room through
Airbnb, through to working as a freelance designer through PeoplePerHour. The
route to self-employment has never been easier. The sharing economy is
already transforming many sectors, including accommodation, skills and
transport. It is spreading across new sectors, including food, fashion and
consumer electronics, and changing the way businesses work with each other.


Sharing Economy and Tourism: Lights and Shadows
Suggested for Beginners & Experienced users (click here to access it)

Sharing Economy is a new economic paradigm that has spread very fast in the
last five years. Today’s economy is market-driven and is seeking new strategies
and business models in order to adapt to the challenges present in the
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environment. The main market drivers are societal, economic and technological.
The sharing economy has emerged as a powerful force, changing the traditional
ways of doing business. Sharing economy has grown due to several factors:
decreased importance of purchasing power, the increase of urbanization in most
countries and sustainability aspects that resulted in stronger environmental
regulations as well as a change in buyer’s habits and perceptions.


Tourism and the sharing economy
Suggested for Beginners & Experienced users (click here to access it)

Tourism services have traditionally been provided by businesses such as hotels,
taxis or tour operators. Recently, a growing number of individuals are proposing
to share temporarily with tourists what they own (for example their house or
car) or what they do (for example meals or excursions). This type of sharing is
referred to as the 'sharing economy'. It is not limited to tourism and can be
found in many areas of social and economic activity, although tourism has been
one of the sectors most impacted. Sharing goods and services between
individuals is nothing new in itself. However, the development of the internet
and, as a consequence, the creation of online platforms have made sharing
easier than ever. In the past decade, many companies managing such platforms
have emerged on the market. A well-known example is a platform on which
people can book accommodation (Airbnb). The sharing economy has had a
positive impact on tourism as well as a negative one. Its advocates think that it
provides easy access to a wide range of services that are often of higher quality
and more affordable than those provided by traditional business counterparts.
Critics, on the other hand, claim that the sharing economy provides unfair
competition, reduces job security, avoids taxes and poses a threat to safety,
health and disability compliance standards. The response to the sharing economy
remains fragmented in the EU. Some activities or aspects have been regulated at
national, regional or local level. In June 2016, the European Commission published
a communication on a European agenda for the collaborative economy, to offer
some clarification on relevant EU rules and provide public authorities with policy
guidance. The European Parliament and advisory committees have also touched
upon the issue in various resolutions and opinions.


Tourism and the Sharing Economy: Policy & Potential of Sustainable Peer-toPeer Accommodation
Suggested for Beginners & Experienced users (click here to access it)

Disruptive technologies are fundamentally changing the nature of our world.
Developments in digital platforms, artificial intelligence, blockchain, robotics,
driverless cars, and smart cities are disrupting the way the tourism sector
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operates from end to end—impacting the way destinations facilitate tourism,
develop product, gather data, access markets, and attract visitors. This
disruption has ripple effects across the tourism industry and affects low-income
markets striving to leverage tourism for development impacts. Digital platforms
have a particularly significant impact on the tourism sector. They provide both
opportunities and challenges for World Bank Group client countries looking to
harness tourism to help achieve the World Bank Group’s twin goals of ending
extreme poverty and boosting shared prosperity. This report focuses on one
disruptive force in the tourism industry: the emergence of peer-to-peer (P2P)
accommodation. P2P accommodation occurs when individuals offer, in
exchange for money, a room or an entire house for short-term accommodation.
The rapid growth of this new product is shaking up the hotel industry and
creating a new way to travel and interact with a destination and its community.
The objectives of this report are to investigate the opportunities and challenges
that P2P provides in developed and emerging destinations and to offer a set of
recommendations to better use this new business model for sustainable and
inclusive tourism. The report also sketches a research agenda for the near
future. This report is written for destination managers, policymakers, and World
Bank Group staff involved in the design and management of tourism operations.
It is based on desk research, interviews with digital platform managers, and an
in-depth study of the case of Jamaica.


Policies for the tourism sharing economy (PART I, Chapter 3)
Suggested for Experienced Users (click here to access it)

This chapter discusses what the growth of the sharing economy means for the
tourism sector and assesses key policy implications. The rapid growth of peer-to
-peer and shared usage platforms is creating new marketplaces in areas as
diverse as transportation, accommodation, travel and dining experiences. These
developments present opportunities for governments to re-think how tourists
experience their country and how citizens can benefit from participating in the
sharing economy, but also pose challenges for established operators and raise
broader policy questions in areas such as consumer protection, taxation and
regulation. In a complex, fast-moving environment, it is imperative that tourism
policy makers quickly grasp the key issues surrounding the sharing economy
and position their jurisdictions for success. This chapter is intended to provide a
starting point in that regard and offer guidance to policy makers on how to
move forward.


The Beginner's Guide to Starting a Catering Business
Suggested for Beginners & Experienced Users (click here to access it)

This guide gives information about running a catering business that may be the
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perfect job for some people if they enjoy entertaining and cooking. Catering
offers a lot the same creative freedoms as running a restaurant at a fraction of
the cost. Advertising for a new catering business is easy with the use of social
media and photo-based sites like Instagram .


Analysis of Factors Influencing Agritourism Businesses Perceptions about
Expansion
Suggested for Beginners & Experienced Users (click here to access it)

Agritourism can provide both on-farm recreational activities for visitors and
educational activities showing how food is produced. It can help farmers
diversify and add income to their operations. This study assesses how
characteristics of agritourism operations and perceived barriers may influence
future plans to expand using a logit model. This information will be useful to
policymakers and economic development professionals, as they look for
contributors to future growth in the agritourism sector, as well as special
assistance needs by expansion-minded firms.


Why Tourists Choose Airbnb: A Motivation-Based Segmentation Study
Suggested for Experienced Users (click here to access it)

Airbnb has grown very rapidly over the past several years, with millions of
tourists having used the service. The purpose of this study was to investigate
tourists’ motivations for using Airbnb and to segment them accordingly. The
study involved an online survey completed in 2015 by more than 800 tourists
who had stayed in Airbnb accommodation during the previous 12 months.
Aggregate results indicated that respondents were most strongly attracted to
Airbnb by its practical attributes, and somewhat less so by its experiential
attributes. An exploratory factor analysis identified five motivating factors—
Interaction, Home Benefits, Novelty, Sharing Economy Ethos, and Local
Authenticity. A subsequent cluster analysis divided the respondents into five
segments—Money Savers, Home Seekers, Collaborative Consumers, Pragmatic
Novelty Seekers, and Interactive Novelty Seekers. Profiling of the segments
revealed numerous distinctive characteristics. Various practical and conceptual
implications of the findings are discussed.


Key Factors Affecting the Price of Airbnb Listings: A Geographically Weighted
Approach
Suggested for Experienced Users (click here to access it)

Airbnb has been increasingly gaining popularity since 2008 due to its low prices
and direct interactions with the local community. This paper employed a
general linear model (GLM) and a geographically weighted regression (GWR)
model to identify the key factors affecting Airbnb listing prices using data sets of

158

SESSION 10: Local products and catering services for short term rental units

794 samples of Airbnb listings of business units in Metro Nashville, Tennessee.
The results showed that the GWR model performs better than the GLM in terms
of accuracy and affected variable selections. Statistically significant differences
varied across regions in Metro Nashville. The coefficients illustrate a decreasing
trend while there is an increase in the distance from the listed units to the
convention center, which indicates that Airbnb listing prices are more sensitive
to the distance from the convention center in the central area than in other
areas. These findings can also provide implications for stakeholders such as
Airbnb hosts to gain a better understanding of the market situation and
formulate a suitable pricing strategy.


PRICING AND PERFORMANCE IN AGRI-FOOD SUPPLY CHAINS (Chapter 4)
Suggested for Experienced Users (click here to access it)

This paper explores whether European food-processing and retail industries
exert market power towards farmers and consumers. More in particular, this
paper analyses (1) whether price changes at the farm level are fully and
instantaneously transmitted into changes at the consumer level; and (2)
whether there have been changes in the price risk distribution in post-war agrifood supply chains. With respect to the first research question, we do not
observe a general pattern of price asymmetry to the disadvantage of farmers
and consumers. In general, price symmetry and price levelling are as prevalent
as price asymmetry is. With respect to the second question, I observe a shift in
price risk from farmers to marketing organizations in the Dutch ware-potato
supply chain.
OTHER USEFUL SOURCES
□

The sharing economy and tourism (click here to access it)

□

Hosting in 3 steps (click here to access it)

□

Airbnb: Advantages and Disadvantages (click here to access it)

□

Factors to consider when starting a business (click here to access it)

□

25 Do’s and Don’ts to Make Your Small Business More Profitable (click here to
access it)

□

How to Start a Home-Based Catering Business (click here to access it)

□

How to Start a Catering Business (click here to access it)

□

The economic costs and benefits of Airbnb. No reason for local policymakers to
let Airbnb bypass tax or regulatory obligations (click here to access it)

□

Financial Management: Budgeting and Pricing for agritourism (click here to
access it)
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Multiple choice test
Question 1: What is the so-called ‘sharing economy?’
a. Activities based on an online platform.
b. Using technology to facilitate the exchange of goods or services between two or
more parties.
c. Sharing goods and services between individuals.
d. Corporations hiring employees and selling products.
Question 2: Which of the following is not a factor of sharing economy tourism?
a. Users create their own tourism packages.
b. The improvement of hotel services.
c. Lower cost of travel.
d. Gastronomic activities for tourists.
Question 3: Which of the following is a major motivating factor for choosing Airbnb?
a. Excursions.
b. Food tours.
c. Household amenities and a feeling of authenticity.
d. Cooking classes.

Question 4: Note which of the following products you would NOT choose for a traditional breakfast?
a. Honey.
b. Yoghurt.
c. Readymade cookies.
d. Season fruits.
Question 5: Note a factor that you need to consider when deciding to start a sharing
economy business.
a. Similar products in the market.
b. Demand of a specific product or service in the market.
c. Good advertising network.
d. All the above.
Question 6: Which factors positively affect the price of Airbnb?
a. Reputation.
b. Facilities.
c. Tax payments.
d. In-demand location.
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Question 7: What can Airbnb offer in comparison to a hotel?
a. Cheaper stay.
b. Luxury.
c. More safety and security.
d. Better breakfast.
Question 8: Which of the following factors determine the balance of pricing?
a. Internal costs – production, marketing, etc.
b. Market demand – what the buyer will pay & competing products/services.
c. Strategic goals of the company.
d. All the above.
Question 9: Which of the factors mentioned below do you not need to consider when
starting a catering business?
a. Prepare recipes suitable for people with special food preferences.
b. Prepare recipes suitable for cold and hot lunches and dinners.
c. Prepare international recipes that customers could find in a restaurant.
d. Prepare recipes from local products.
Question 10: Note the factors that could make your business profitable.
a. Continuous quality improvement.
b. Competitive prices.
c. Support of the local community.
d. All the above.

© woodleywonderworks
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GLOSSARY
terms, per session

Session 1: Basics of Wage Labour and Labour Markets
Human Labour: Labour is a conscious human effort, both physical and mental, which aims to
produce useful products or services through the interaction of humans with the material world.
We can historically distinguish between different types of human labour, such as forced labour in
camps and other units, slave labour, community labour, unpaid labour in the household etc. Wage
labour was consolidated in the capitalist era and is today the most common type of labour .
Wage Labour: In capitalism, the owners of capital (employers) hold the means of production, and
therefore control and organise the work process in the pursuit of profit and according to their
interest. In exchange for their labour, labourers receive a wage to buy the produced goods and
services.
Market: A market can be described as a meeting place for bartering, buying and selling. It involves
actual contact between buyers and sellers.
Commodity: Objects that people exchange in the market are generally referred to as commodities,

although they are not always physical things.
Labour Power: The human capacity to carry out work tasks. Human labour power is not a physical
thing such as a potato or a smartphone, but it may nevertheless appear as a commodity in the
labour market. Its price is referred to as wage or salary.
Labour Market: It involves the pairing between labourers who offer their labour power for a wage
and the employers who seek labour power to fuel their businesses. As in every market, the notions
of supply and demand are also involved. Here the employees provide the supply and employers
provide the demand for labour. Structural parts of labour markets are a) the enterprises/
employers, b) the employees, c) the job positions, d) labour laws and agreements, f) the complex
networks among the above (Gialis & Herod, 2015: 69).
Sectors of Employment: These sectors separate the working population of a country into three
broad groups of economic activities: agriculture, industry-construction and commerce-services.
The three broadly defined main economic sectors are usually referred to as the primary, secondary
and tertiary sector respectively.
NACE: Nomenclature of Economic Activities is a european system for statistical classification of
economic activities. NACE is therefore a basis for producing statistical data that are comparable at
the European level.

168

Skills in Resilient Sectors: Trainees’ Handbook

ISIC: At the international level there is the United Nations' International Standard Industrial
Classification (ISIC) that is widely used for the same purpose.
Skill level: A key factor determining the compensation of a worker is the skill level (i.e. the ability
to do something in a proper way, or expertise) involved in performing the task at hand. Thus we
can categorise different types of wage labour according to the required skills: a) Unskilled labour,
b) Semi-skilled labour, c) Skilled labour, d) Professional labour.
Profession: Some occupations are commonly classified as professions, in other words paid
occupations that usually require a period of prolonged training. Every profession is typically
governed by a professional body that requires higher studies and exams in order to accept new
members. It also develops ethical codes that must be followed by the professionals and ensures
uniformity in their work.
ISCO: The International Standard Classification of Occupations is a system that organises
occupations in groups according to the tasks and duties that are required.
ESCO: European Skills, Competences, Qualifications and Occupations is a system that links skills,
competences and qualifications to occupations.

Session 2: Flexible Labour and New Forms of Employment

Standard employment: the standard form of employment, as crystallised in the post-war period,
refers to: a) a dependent employment relationship b) full-time employment c) remuneration in the
form of a wage d) open-ended contracts.
Non-standard employment: any activity carried out by an employee under a contract or in an
employment relationship other than a full-time open-ended contract. It normally involves one or
more of the following characteristics: a) fixed-term contract, seasonal work or casual work b) parttime employment or on-call work with fewer than the regular working hours, or employment that
is alternating between working and non-working periods c) employment relationships of a multiparty nature, with more than one employer or subcontracted labour d) disguised employment or
dependent self-employment, where the worker performs services without a contract of
employment, but depends on a single employer or a small number of employers e) the lack of any
organisational integration in the business or firm offering the employment f) forms of work being
carried out at the employee’s place of residence.
Labour market flexibility: a flexible labour market allows employers to adapt to changing demand
conditions by adjusting the size of their workforce or its work pace. Fluctuations in supply and
demand and other market conditions have made standard employment too costly. Thus,
organisations have resorted to making certain aspects of work conditions more flexible, such as
employee hiring, firing, compensations, benefits, and working hours. On the other hand, labour
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laws, policies and unions aim to protect labourers against exploitation.
Εmployee sharing: a worker is jointly hired by more than one employer, resulting in a full-time
employment that is the aggregated result of different working duties and/ or workplaces.
Job sharing: an employer hires two workers to jointly fill a specific job, combining two part-time
jobs into a full-time one.
Interim management: highly skilled professionals are hired temporarily for a specific project or to
solve a specific problem, mainly regarding management or internal organisation.
Casual work: an employer calls the employee to work on demand, during irregular working time or
under irregular working conditions.
ICT-based mobile work: workers exercising their duties outside a fixed workplace or a specified
work time, making use of modern technologies.
Voucher-based work: the employee gets paid, not in the form of a salary, but through a voucher
that covers both direct salary and social security contributions.
Portfolio work: a self-employed individual, usually in highly specialised professions or arts, offering
products or services to a large number of clients by doing small-scale jobs for each of them.
Crowd employment: work offered through an online platform that is used to match employers and

workers
Collaborative employment: freelancers, self-employed individuals or small enterprises co-operate
in order to overcome various limitations that employees or small firms usually face.
Εmployment contract: an official document used in labour law to attribute rights and
responsibilities between the employer and the employee. It must be approved and signed by both
parties.

Session 3: (Re)entering the labour market
Visible labour market: term used to describe jobs that are advertised or posted online. It occupies
a smaller part than the hidden labour market.
Hidden labour market: describes the jobs that aren't advertised or posted online. Job seekers are
more likely to score a job through the hidden job market than through regular channels.
Volunteering: services provided by an individual or a group, for no direct financial gain.
Volunteering may have positive benefits for the volunteer as well as for the person or community
served. Volunteering is also useful for skill development and intended to make contacts for
possible employment.
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Internship: a period of work experience offered by an organisation for a limited period of time,
typically undertaken by students and graduates looking to gain relevant skills and experience in a
particular field. Employers can benefit from internships since they can recruit employees with
proven capabilities. Rules vary from country to country about whether interns are regarded as
employees. This system can be open to exploitation by unscrupulous employers.
Networking: refers to making contacts and building relationships that can lead to jobs or other
work-related opportunities. Thoughtful networking provides a focused way to talk to people about
one's job search. It is estimated that at least 60% of all jobs are found through networking rather
than traditional job searching.
CV or curriculum vitae: Latin for "course of life". A written overview intended to present
someone’s life’s work, such as education, job experience, qualifications etc. In the 2010s it
became popular for applicants to provide employers with an electronic version of their CV, using
email, online employment websites or through job-oriented social-networking-service websites,
such as LinkedIn.
Resume: a brief, typically 1–2 page, summary of qualifications and work experience for the
purposes of employment. It is usually shorter than a full CV.
Cover letter: a letter of introduction often sent by job applicants along with their curriculum vitae
or employment applications as a way of introducing themselves to potential employers and

explaining their suitability for the desired positions.
Job interview: an interview between a job applicant and a representative of an employer, that is
conducted to assess whether the applicant should be hired. Interviews are one of the most
popularly used devices for employee selection.

Session 4: Introduction to Circular Economy
Linear economy: At the core of our prevailing economic model is a take–make–dispose process,
which is a consequence of the combination of cheap material and expensive labor that western
industrial nations have historically experienced. This system is currently challenged by the
exhaustion of natural resources and the deterioration of the environment through the production
of significant amounts of waste.
Finite resources (or non-renewable resources): The linear model highly depends on natural
resources that are finite (such as aluminium, coal and natural gas) and take thousands of years to
form naturally. Therefore, they cannot be replenished as fast as they are being consumed. These
resources will eventually become too costly to harvest and humanity will need to shift to other,
renewable sources of raw materials and energy.
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Renewable resources: natural resources which can be used repeatedly and replaced naturally,
without getting depleted. For example: solar energy, water and biomass.
Circular economy: Circular economy refers to eliminating waste by reusing, sharing, repairing,
refurbishment, remanufacturing and recycling. A circular system aims to minimise the use of finite
resources and the creation of waste, pollution and carbon emissions. Products, equipment and
infrastructure remain in use for longer. All 'waste' should become a resource for another process.
Cradle to cradle: is a design philosophy which considers all materials involved in industrial and
commercial processes to be nutrients. Their two main categories are: technical and biological
materials.
Biological materials: they are made of things that grow from, and can ultimately go back into the
soil and improve it (perhaps by composting, or through anaerobic digestion). They are natural
materials that can be safely disposed of in a manner which allows the soil to regenerate; therefore
they must not contain any toxins.
Technical materials: common materials used to make manufactured goods. Glass, steel and
metals, plastic, porcelain and ceramics, planks or concrete are examples of materials.
Biochemical feedstock: the process whereby biological materials return to the environment.
Cascading: the process whereby biological components and materials are put to different uses

after end-of-life.
Biochemicals extraction: the process whereby biomass conversion processes produce chemical
products or transport fuel. In a ‘biorefinery’ such processes are combined to produce more than
one product or type of energy.
Composting: the process of breaking down organic materials into compost, which is performed by
microorganisms (bacteria and fungi), worms and insects. Compost can then return to the soil as
fertiliser.
Biogas: a type of biofuel produced by the breakdown of organic matter in the absence of oxygen
(anaerobic digestion).
Soil restoration: improving the quality of depleted soil, in order to make more nutrients available
to plants and other organisms.
Maintenance: keeping a product in good condition without changing user.
Reuse/redistribute: the product is used by a new user for the same purpose and in its original
form following minimal maintenance.
Refurbishment: the product returns to good working condition by replacing or repairing
components that are faulty and making changes to update its appearance.
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Remanufacture: the product is disassembled to its components. Functioning reusable parts are
taken out of the product and rebuilt into a new one. Components are enhanced in order to ensure
functionality and good quality of the new product.
Recycling: the product is disassembled and materials are recovered and fed back into the process.
If the resulting product is of lower quality, then we are talking about downcycling. If it is of
improved quality we are talking about upcycling.

Session 5: Implementations of Circular Economy
Αcquisitioning: refers to used products and materials that are recollected. In order for
acquisitioning to work, materials and products should be collected in the right volumes.
Additionally, they should be of adequate quality and they must be acquired at a reasonable price.
For instance, material recycling can only work with large volumes, since recycling facilities are
expensive and need to run continuously. Refurbishment can work with smaller volumes of
acquisitioned products, but testing and sorting are crucial in order to make sure that they are of
sufficient quality.
Reprocessing: refers to the process whereby used products and materials are reworked into new
products and materials of sufficient quality, at a reasonable price. This process creates more value
if done at the component or product level rather than the material level. For example, it is more

profitable to refill ink cartridges than to recycle their materials. Components can be
remanufactured and used as spare parts, which is much cheaper than manufacturing new ones.
Remarketing: identifying markets that want to buy the reprocessed products. Recycled materials
of high quality can be used for the manufacture of new products, while refurbished products can
target secondary markets at a lower price.
Sourcing value: refers to direct financial gains of closed loop processes, that can come from
minimising costs, having access to cheaper resources and gaining bigger market shares.
Environmental value: when a business improves its ecological footprint it can communicate that
fact to its stakeholders, eventually gaining more customers, loyalty or funding from governments,
organisations and institutions.
Customer value: in a reverse supply chain to get products back, a business may also offer certain
services to customers. For example it can make it easy for them to return products or turn in their
used products for new ones or offer a new range of products (refurbished or environmentally
friendly). This adds to customer satisfaction and in the long run it can create more customer
loyalty.
Informational value: through acquisition, a business has the opportunity to inspect products,
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observe the wear and tear and how they have been used by customers, and thus receive valuable
information on how to improve its supply chain processes. Then, it can redesign its products in a
more functional and customer-friendly way.
Product-oriented business: the business model is based on the sale of products. Some extra
services may be added, for instance, a maintenance contract.
Use-oriented business: the product still plays a central role, but here it is owned by a provider and
is made available to the customers. This is also referred to as an "access" model.
Result-oriented business: the client and provider agree on a result and there is no predetermined
product involved. This is also referred to as a "performance" model

Session 6: How to set up your Upcycling idea/ activity
Recycling: is the process of converting waste materials into new products and tends to involve a
mechanical or chemical process. Recycling is not usually a creative process, but products from
metal, plastic, paper, and glass are processed to create new useful products, usually of lesser
value. In simple terms, recycling is a chemical process that stretches out the life-cycle of a material
source.
Upcycling: is a process in which waste materials are converted into something of higher value and/

or quality in their second life. It’s the idea of “One man’s trash is another man’s treasure”.
Upcycling is often used creatively and decoratively, like with fashion or crafts, but upcycled
products can also be made for utilitarian purposes. In simple terms, upcycling is a physical process
that gives unwanted or used up items a ‘new life’.
Reuse: refers to using an object as it is without treatment. It means any operation by which
products or components that are not waste are used again for the same purpose for which they
were conceived (Waste Framework Directive 2008). This reduces pollution and waste, thus making
it a more sustainable process. Reusing is better than recycling because it saves the energy that is
needed to dismantle and re-manufacture products.
Waste Hierarchy: is an effort to categorise waste choices from least preferable to more preferable,
in order to emphasise avoiding packaging in the first instance and to encourage reuse over
recycling. The “waste hierarchy” ranks waste management options according to what is best for
the environment. It gives top priority to preventing waste in the first place. When waste is created,
it gives priority to preparing it for re-use, then recycling, then recovery, and last of all disposal (e.g.
landfill). The waste hierarchy is set out in Article 4 of the revised Waste Framework (Directive
2008/98/EC). The definitions of each of the stages can be found in Article 3 of the Directive.
Organic products: an organic product is composed of materials produced through organic
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agriculture. According to the UN Food and Agriculture Organisation, organic agriculture is the
practice of avoiding synthetic inputs into the farming process (such as chemical fertilisers or
pesticides), opting instead for more sustainable practices. There are different types of organic
products, but the term is most often used for food items like organic groceries, organic vegetables
etc.
Food waste: refers to food appropriate for human consumption being discarded. Often this is
because food has spoiled or passed its expiry date, but it can be for other reasons such as
oversupply due to market forces or individual consumers’ shopping/eating habits.
Start-up business: a business that is in the first stage of its operations. These businesses are often
initially bankrolled by their entrepreneurial founders as they attempt to capitalize on developing a
product or service for which they believe there is a demand. Start-ups need to invest time and
money into research. Market research helps determine the demand for a product or service. A
start-up requires a comprehensive business plan outlining mission statement, future visions, and
goals as well as management and marketing strategies. Start-ups may use a small business loan to
commence operations.
Upcycling business: as upcycling has become very popular, upcycling businesses are becoming
ever more common. These businesses are usually divided into 3 groups: creating upcycled
products, reselling them, and collecting materials that will be used for future upcycling. Both

freelancers and bigger companies in the business world are equally acknowledging the benefits. In
particular, upcycling-based businesses have been identified as a sustainable alternative to
prevailing business models that are based on unrestrained access to virgin materials, in contrast
with the circular economy. (Source: https://www.business2community.com/sustainability/5-greatbenefits-upcycling-business-01236965)

Session 7: How to use agricultural and gardening waste for composting
Peri-urban area: (also called rurban space, outskirts or the hinterland) is defined by the structure
resulting from the process of peri-urbanisation. It can be described as the landscape interface
between town and country or also as the rural—urban transition zone where urban and rural uses
mix and often clash. Peri-urban areas are in some form of transition from strictly rural to urban.
These areas often form the immediate urban-rural interface and may eventually evolve into being
fully urban. Peri-urban areas are places where people are key components: they are lived-in
environments (Source: CEMAT - Council of Europe of Ministers Responsible for Spatial Planning-,
2010, p.295)
Organic waste: is any material that is biodegradable and comes from either a plant or an animal.
This type of waste can be broken down into carbon dioxide, methane or simple organic molecules.
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Examples of organic waste include green waste, food waste, food-soiled paper, non-hazardous
wood waste, and landscape and pruning waste.
Agricultural plant waste: is waste produced as a result of various agricultural operations. It
includes waste from farms (old plants, weeds etc.) and pruning (branches and leaves from
perennial crops – plantations and harvest waste.
Gardening plant waste: is waste from domestic or municipal gardens. Millions of tonnes of leaves
and clippings from trees, grass and bushes are shipped annually to landfills or burned, which takes
an environmental toll.
Compost: is organic matter that has been decomposed in a process called composting. This
process upcycles various organic materials otherwise regarded as waste products and produces a
soil conditioner (the compost) that can be added to soil to help plants grow. Food scraps and yard
waste together currently make up more than 28 percent of what we throw away, even though
they can be composted. Making compost keeps these materials out of landfills where they take up
space and release methane, a potent greenhouse gas. (Source: https://www.epa.gov/recycle/
composting-home).
Biomass: In ecology biomass is the total mass of living in a particular area. In energy biomass is the
plant materials and animal waste used especially as a source of fuel.

Humus: is dark organic material in soils, produced by the decomposition of vegetable or animal
matter and it is essential to the fertility of the earth.
Compost heap: is a mound of decaying organic matter used by gardeners to recycle garden waste
into a free organic soil improver and plant feed. A compost heap may be a simple pile in the open
but may also be enclosed in a brick or wooden structure to keep the heap tidy and to help preserve
heat which helps in the composting process. (Source: https://www.quickcrop.ie/blog/2016/06/
what-is-a-compost-heap)
Windrow composting: is used for processing garden waste, such as grass cuttings, pruning and
leaves in either an open air environment or within large covered areas where the material can
break down in the presence of oxygen. Windrows are long piles, where the material is allowed to
decompose naturally over a period of several weeks or months. It is the least expensive method of
all.

Session 8: Compost marketing and promotion
Soil amendment: Soil amendments are materials you add to soil to improve its physical or
chemical properties and its capacity to support plant life. The exact ingredients and chemical
composition of soil amendments vary among different sources, among them being peat moss,
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manure, natural or chemical fertilizers. While chemical fertilizers improve the soil by adding
nutrients only, natural soil amendments such as peat moss and compost improve the soil by
making its texture or drainage better for plant health. Peat moss adds no nutrients to the soil.
Meanwhile, compost enhances the ground in which you plant both through adding nutrients and
through improving texture and drainage. It also helps your soil to better retain water.
Biodiversity: the variety of plant and animal life in the world or in a particular habitat, a high level
of which is usually considered to be important and desirable. In land-based ecosystems,
biodiversity begins with the soil. Research has shown that the soil is a living organism, and
synthetic fertilizers and pesticides do kill the soil. The growth of all the plants we see above ground
results from a symbiosis between the plants and the fungi, bacteria, insects, and other soildwelling organisms. Some plants prefer soils dominated by fungi; others prefer soil dominated by
bacteria. Soils dominated by bacteria are found in farms, gardens, and prairies, while soils
dominated by fungi are found in forests. Bacteria and fungi are the basis for the soil food web,
which also includes arthropods, earthworms, and other larger organisms. The foremost method for
building biodiversity in the soil is composting. Composting breaks down organic matter, while
growing the organisms necessary for a healthy food web.
Soil resilience: refers to the ability of a soil to resist or recover their healthy state in response to
destabilising influences. The soil management practices that have been applied by humans in a
short time frame are unsustainable - a declining soil health threatens human livelihood. The

resilience of the soil in terms of human expectations and time frames will depend on its ability to
recover to an equilibrium state once improved practices have been extensively applied.
Compost marketing: Compost marketing draws on techniques usually applied to other products
and adapts them to compost. The marketing approach includes sections on how to: understand
the business environment, identify and quantify the market, ensure that product and production
meet customer needs, price product appropriately, locate business optimally, and promote and
brand the product.
Variable costs: costs of a production unit which change according to the quantity of a product
being produced. Examples of variable costs: raw material, packaging, transport, energy
consumption, labour (seasonal).
Fixed costs: costs of a production unit incurred whether or not the product is produced. Examples
of fixed costs: rents, regular labour, maintenance, interest on loans, depreciation of investments.
Profit margin: the amount by which revenue from sales exceeds costs in a business.
Compost promotion: The purpose of promotion is to stimulate demand by means of
dissemination, such as advertisement, exhibitions, sales, sponsorships, logos etc. These techniques
can be applied to promote a product like compost.
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Session 9: Agritourism products and services
Tourism: tourism is the practice of travelling outside one’s usual residence area, mainly for the
purpose of recreation. Today, the business volume of tourism equals or even surpasses that of oil
exports, food products or automobiles.
Rural tourism: All forms of tourism that take place in rural areas or rural communities. The OECD
(2006) states rural tourism should be:
□

Located in rural areas.

□

Functionally rural, built upon the rural world’s special features; small-scale enterprises,
open space, contact with nature and the natural world, heritage, traditional societies, and
traditional practices.

□

Rural in scale – both in terms of building and settlements – and therefore, small scale.

□

Traditional in character, growing slowly and organically, and connected with local families.

□

Sustainable – in the sense that its development should help sustain the special rural
character of an area, and in the sense that its development should be sustainability in its
use of resources.

□

Of many different kinds, representing the complex pattern of the rural environment,
economy, and history. (https://tourismnotes.com/rural-tourism/ )

Agritourism (also agrotourism): tourism activities related to agricultural production (farming,
cultivation, animal husbandry, processing, food preparation, etc.). In recent years tourists have
sought to experience activities usually reserved for farmers. This raises various new issues related
to the nature of contact between tourists and agricultural activity, the functionality of farms
involved in agritourism, as well as the authenticity of the experience provided.
Classification of rural and agri-tourism products and services: Rural and agri-tourism products and
services have been divided into nine clusters.
1) rural (agri) accommodation: farm stay, cottage stay, agrihotel (motel), self-service beds,
agricamping, special agrihotel services
2) rural (agri) gastronomy: home meals, restaurant, canteen
3) real agri-tourism: observation of manufacturing process, participation in manufacturing
process, walking and riding educational tours, farm zoo
4) rural (agri) retail business: direct sales of farm products, ‘pick-your-own’ type sales, farm
and enterprise shops
5) ethnography: historic farms – old farms, museums of folk art and agriculture, folk family
celebrations and festivals, historic villages, staying in a village of certain folk character.
6) rural (agri) sport: walks and marches, horse riding, sports requiring large space, new
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generation area games, hunting, fishing
7)

rural (agri) therapy: therapy applying plant and animal drugs, specific diets, thermal baths

8) rural/agri-recreation: visiting parks and gardens, agritourist excursions and outings, fruits
and grapes harvesting
9) rural (agri) entertainment (agri-tainment): holiday recreation, weekend recreation, holiday
stays (Sznajder, Przezbórska, 2004:168)

Session 10: Local products and catering services for short term rental units
Sharing Economy: The sharing economy is defined as online platforms that help people share
access to assets, resources, time and skills. (Wosskow, 2014)
Sharing Economy Tourism: Tourism services offered through the sharing economy model. It allows
individuals to offer their existing assets (homes, vehicles, knowledge and skills etc) to tourists on
demand, without opening a traditional tourist business.
Airbnb: (AIR B & B) A lodging reservation website from Airbnb, Inc., San Francisco, CA
(www.airbnb.com) that lets property owners list their spare room, apartment or home in
thousands of cities worldwide. Founded in 2008, as of 2016, Airbnb had more than two million
listings worldwide. Its distinguishing feature is that the host is reviewed by the guests, and the

guests are reviewed by the host. Payment is made to Airbnb, which forwards the funds to the host.
The company does not own any of the real estate listings, nor does it host events; it acts as a
broker, receiving commissions from each booking. (https://www.yourdictionary.com/airbnb)
Catering: Catering is the activity of providing food and drink for a large number of people (f.e. for
meetings or social events, etc).
Entrepreneur: a person who runs a business but, unlike the classic businessman, will not simply
manage an existing business or idea, but will risk introducing new ideas and business models.
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This is a Trainees’ Handbook that serves as the main educational material for
the participants in the 40-hour seminar on Skills in Resilient Sectors . It is also
paired with an Educator Manual, designed to assist the Educators of the
seminar. Both are supported by an e-learning platform, where the set of Manual
and Handbook on Skills in Resilient Sectors is available for download, as well as
two additional sets, focusing on IT skills in Sharing Economy and Social Economy
respectively.
The
e-learning
platform
is
available
at:
https://
elearning.youthshare-project.org
All the above is a product of the collective effort of the partners in the
YOUTHShare project: A Place for Youth in Mediterranean EEA: Resilient and
Sharing Economies for NEETs (Project No: 2017-1-345). This project is funded by
the Active Youth call by the EEA and Norway Grants, and it aims to reduce
youth unemployment in coastal and island regions of the Mediterranean EEA
by advancing young NEETs skills in trans-locally resilient agri-food production
and the pertinent circular economies. By boosting the potential of those
sectors, through social entrepreneurship and sharing economy platforms, it aims
to reduce economic disparities in the target area.
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